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Kika de la Garza
92-303
WASHINGTON, D C -- Effectiveness of the U S Agriculture Department's marketing
research activities will be explored by the House Agriculture Subcommittee on Depart-
ment Operations, of which I am chairman. I will conduct hearings in Washington during
the first three days of November on the subject of the Department's ability to deal
with marketing problems.
The productivity of the American family has been increasing twice as fast as
the rest of the economy. On the other hand, productivity in the marketing of farm
products has failed to keep pace and for the last t¥o years has not increased at all.
Since two-thirds of the consumer's dollar spent for food goes to marketing, this failure
in marketing productivity penalizes the farmer in spite of his own outstanding produc-
tivity record. Possibly that is why farm parity is down to 70 percent, a low point it
has reached in only three other years since 1910. When marketing takes two-thirds of
the value of farm products, it may have greater effect on farm prices than even strong
supply management or other support actions.
In spite of the poor performance record in agricultural marketing, a matter
of great concern to us in South Texas, most of the Agriculture Department's research
resources are still focused on farm production and supply management, while only an
infinitesimal amount is directed to marketing problems.
In 1946, twenty-five years ago, Congress passed an Agricultural Marketing
Act providing fUnds for marketing efficiency research and directing the Secretary of
Agriculture to consolidate into a single agency the functions of all departmental
agencies primarily concerned with research, service or regulatory activities in connec-
tion with marketing, transportation, storage, processing and distribution.
In actual practice, however, marketing programa in the Department over a
period of years have become fragmented. This has resulted in a lack of leadership and
coordination. Marketing work is now found in several agencies of the Department, Which
report to as many as four different indiViduals at the assistant secretary or other
high level. This fragmentation of marketing activities creates confUsion and lack of
direction and also results in considerable waste of human and monetary resources be-
cause of extenSive overlapping and duplication of effort.
At my subcommittee hearings, I hope to hear Department witnesses as well as
witnesses from farm organizations and agribusiness marketing groups. Our purpose will
be to examine the organizational structure of the Department of Agriculture to see if
we can strengthen its ability to deal with the marketing problems facing agriculture in
South Texas and throughout the nation. I trust we Vili be able to come up With helpful
findings.
* * *
MORE U.$ FOR THE "FARMER u There is no doubt, of course, that agricultural
research has brought ways to increase greatly the productivity of plants and livestock.
Some of this research in our own area has paid, and continues to pay, worthwhile divi-
dends. But we still need to get greater productivity in marketing. When the farmer
gets only one-third of the dollar the consumer pays for food and is given the blame for
high food cost, it is a matter for concern. I think it is important to make sure that
the Agriculture Department has the structure to find ways to improve productivity of
marketing for farm products.
* * *
SMUT MAIL -- Ever since I came to Congress, I have given my support to efforts
to curtail the mountain of obscene mail pouring into American homes. So it is a pleasure
to report that a half million people, acting under our new law, have formally notified
the Postal Service during the last 10 months that they dOn't want to receive such
material in the mail.
Under this law, their names go on a list that smut dealers can buy. If any-
one who does not want to receive "sexually oriented" mail reee1ves any a month. a1'ter hilS
name goes on the list, the dealer who mailed it can be fined OP imprisoned. Most of the
big dealers in smut material are now under indictment. I hope they will be put out of
business.
* * *
JOB PROGRAM FOR MILITARY DEPENDENTS -- The U S Army in Europe recently put
into effect a program which prOvides for exclusive employment of military dependents
in food service worker positions in military dining halls, sales store workers in
commissaries, and ward attendants in hospitals. In addition to these special job cate-
gories, other clerical and administrative positions are available to qualified depend-
ents. I am informed by the Army that it expects the present expansion and continued
increase of job opportunities will provide employment for all U S Forces' dependents
in Europe who seek employment. And that is as it should be.
* * *
VISITORS -- Visiting my office from home this week were: Mayor and Mrs
Adan Cantu of Mercedes; Mr Les Swanson of Harlingen; Mr and Mrs C C May of Riviera;
and Mr Gonzalo Garza, formerly of South Texas, who is now Area Superintendent of
Schools in Houston.
* * *
